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By Kerry Olsen

VICENZA, Italy — Expansion via acquisitions, store openings or broader product assortments 
topped the agenda for high-end Italian jewelry makers exhibiting here at the Vicenzaoro fair.

Attendance at the fair, which ended its six-day run here Jan. 21, totaled 17,969, a 35 per-
cent rise compared with last year. Fair organizers highlighted the increase as a sign of re-
newed interest in gold and jewelry products.

Rosato exhibited alongside Calgaro for the first time following the disclosure that it is 
acquiring the Italian jeweler. The deal is expected to double sales over the next 
three years, and Rosato is said to be eyeing acquisition of another brand,

Marco Bicego, a Vicenza-based jeweler, said it had greatly strength-
ened its presence in Europe by opening new stores in 2009, revealing 
further plans to open on Crete and replace its existing Mykonos boutique 
with a new space later this year.

Other companies scheduled for expansion include Milan-based Gavello, 
which will launch Moscow and Kiev, Ukraine stores in the second half of the 
year, and Roberto Coin, which will open four boutiques in 2010, starting with 
the Czech Republic and Turkey, followed in the second half with openings in 
Bahrain and Kuwait.

“We believe there is a new 
type of luxury right now,” said 
Roberto Coin, designer and co-
owner of the namesake firm. “In 
our Capri collection, we’re offer-
ing the same style in various ma-
terials at different price points.”

The collection offers gold pen-
dants, rings and bracelets in soft 
tapered shapes with oval dia-
mond insets that evoke Capri’s 
starry skies, he said. New to the 
collection are dark wood options, 
which offer accessible entry price 
points for a younger consumer.

Organic and ergonomic forms 
inspired by nature took the spot-
light at the fair.

Rosato featured animal and 
wood printed enamel bangles 
and silver rings, alongside a new 
line called Peace and Love con-
sisting of pendants and earrings 
in colored silver with mother of 
pearl charms.

Autore, an Australian com-
pany, which started in 1991 as a 
pearl distributor, offered its con-
temporary spin on pearls with 
a collection focused on South 
Sea pearls and precious gems. 
Diamond and pearl cluster 
rings inspired by volcano lava 
with rubies representing molten 
rock were new at the fair. The 
brand opened its first flagship 
Dec. 15 on Sydney’s King Street 
and sells internationally to high-
end retailers, including Neiman 
Marcus and Lane Crawford.

Vicenza-based Marco Bicego 
presented new color assort-
ments and mother of pearl de-
tailing for its Jaipur collection 
consisting of contemporary 
yellow gold pieces decorated 
with green tourmalines. One-off 
pieces included hand-cut ruby 
earrings on a yellow gold setting 
with rough-cut diamonds.

“The U.S. remains our first 
market,” designer Marco Bicego 
said. “With our new jewels, we 
want to offer a wider range in 
terms of product and price.”

Despite a determined spirit 
among exhibitors, buyers re-
mained cautious.

“Everybody is very realistic 
this year and more grounded,” 
said designer and Staurino 
Fratelli, co-owner of Stefano 
Staurino. “Classic designs and 
materials such as gold and dia-
monds are popular, especially 
in the States, and customers are 
still not willing to accept other 
colors except diamonds.”

Pavè diamond-covered, white 
gold rings were part of Gavello’s 
new collection, dubbed Wind, 
and exhibited alongside a sec-
ond line inspired by Calla lilies 
consisting of white gold earrings 
encrusted with black diamonds 
in forms echoing the flower’s 
distinctive shape.
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Italian Jewelers Seeking Paths for Growth
A Staurino 
Fratelli ring.

A Marco Bicego 
bracelet.
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Only the genuine Longchamp® Pliage® never disappoints in any detail.

Longchamp was founded in 1948 and has become synonymous with stylish and innovative bags and
accessories. The Longchamp Pliage bag has been a hit since 1993. The Pliage bag is identified by its unique
design (something our lawyers call "Trade Dress"). Longchamp controls trademark and trade dress rights
in the Pliage bag and will enforce these rights to the fullest extent of the law.

WE INVITE YOU TO CONTACT US TO LEARN HOW TO BECOME AN AUTHORIZED LONGCHAMP DISTRIBUTOR.
LONGCHAMP USA, 435A US HIGHWAY 130 NORTH, YARDVILLE, NJ  08620, TEL: 609.581.5555, FAX: 609.581.5559

®


